
 
 
 

engage is about ideas, the influences  
and behaviours that impact on all  
of us. For business growth, ideas 
need to be shared but by combining 
expertise, a partnership can become 
more specialised and successful. 

Get in touch to see how our ideas  
can help bring out the best in your 
business.
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Together, 
with Trust and Creativity

Design and brand specialists
+ annual reviews + branding + event marketing
+ logo design + infographics + website design

“ His attention to detail, professionalism, his creative 
 process and the forces that drive it are all highly 
 admirable. Along with his creative ability and design 
 expertise Forbes is friendly, reliable and generous 
 by nature.”
 Mike Daly, Great Video

engage with us by calling: +44 20 3008 7840
engage with us by emailing: forbes@forbesdesign.co.uk
engage with us by viewing our work at: www.forbesdesign.co.uk
engage with us by watching our vlogs at: www.forbesdesign.co.uk/expertise
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Engineering the past and 
shaping the future

Engineering the past and 
shaping the future
While engineering techniques have solved a few historical mysteries, there are many more  
to shed light upon, whether that is using micro-CT scanning, hyperspectral imaging or  
completely new technology. Our next unique Ingenia live! event will look at real-life case studies 
that used different engineering techniques to help discover secrets from the past.

live!
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JOIN NOW

IMSTA 
MEMBERSHIP

JOIN NOW and 
• Be part of an influential 
 industry voice

• Access health sector 
 specific intelligence
• Assert the integrity of
 our company

IMSTA is an member of 
MedTech Europe (MTE) and the Global Medical Technology Alliance (GMTA)
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The Internet of Medical Things Skillnet is funded by member companies and  
the Training Networks Programme, an initiative of Skillnets funded from the  

National Training Fund through the Department of Education and Skills 

Internet of Medical  
Things Forum 
A masterclass in connected 
health solutions
Thursday, 22nd June 2017    10.00 – 14.00
Ibec, 84/86 Lower Baggot Street, Dublin 2

Book online at: http://www.ibec.ie/0/IoMT_Forum

The Internet of Medical Things (IoMT) Skillnet invites you to a half day masterclass in connected 
health solutions where you will hear from experts who are at the fore of Ireland’s emerging  
connected health industry and embracing digital technologies in a move away from more  
traditional healthcare systems. 
Covering everything from the connected health business model, innovation pathways in connected solutions, 
design with the patient in mind, regulated software and the new data protection regulation as it pertains to  
patient data. This free event is a must not only for companies already operating in this space and but also those 
interested in taking advantage of the digital opportunity. 



It’s not TV. It’s HBO

It wasnt until 1995 that HBO 
began to form as we we know it 
now. 

HBO had to wait until Chris Albrecht 
was appointed as head of scheduling 
in 1995 to manage to get away from its 
image as a “film and sports channel” 
that people watch every now and again 
to see a few exceptional programmes or 
events. Between 1996 and 2001, original 
creations went from 25 % to 40 % of the 
programming schedule. 

On 20 October 1996, the channel’s new 
slogan was revealed: It’s not TV. It’s HBO; 
this was considered to be one of the 
greatest slogans of all time.

HBO was a breeding ground of the most 
successful executives in the industry and 
basically created quality original  
programming across all of cable. They 
did this by not just focusing on good 
shows but bringing in and training and 
mentoring great talent. Many actors 
appear on multiple HBO shows.   
At HBO, talent was everything, both in 
its executives and its stars. 

The birth of HBO

The creation of Home Box Office 
(HBO) in the mid-1970s was a 
precursor to large technical and 
creative changes in the television 
world.

In 1971, the entrepreneur Charles Dolan 
and the young New York lawyer Gerald 
Levin decided to create a pay channel for 
the cable, which at that time was barely  
established in the north-east of the 
country. The Green Channel was quickly 
renamed Home Box Office to stress the 
offering of this new channel: films that 
had never been broadcast on the  
television before and live showings of 
sporting events.

For the first near-decade of its existence, 
HBO provided programming for roughly 
nine hours out of the day. It wasn’t until 
competitor Showtime offered a 24-hour 
schedule in 1981 that the channel  
decided to match it.

1997
Oz 

1998
Sex and the City

 

1999
The Sopranos

2000
Curb Your 
Enthusiasm  

2001
Six Feet Under  
Band of Brothers 

2002 
The Wire  

2003
Carnivàle

2004 
Entourage  
Deadwood 

2005 
Rome

2006
Big Love 
 

2007 
Flight of the 
Conchords 

2008
True Blood  
In Treatment

2010 
Boardwalk 
Empire  
Treme  

2011
Game of Thrones

2016
Vinyl 
The Night Of  

2017
The Young Pope  

2012
Girls
Veep  
The Newsroom  

2014 
The Leftovers  
True Detective 

It’s not TV. 
It’s HBO

The Sopranos, Boardwalk 
Empire, Game of Thrones, 
Big Little Lies and The Wire. 
HBO have given us a  
golden period of television.

This issue of engage 
takes a brief look at the  
history of HBO and the  
remarkable quality of 
commissioned television 
shows that have changed 
our viewing landscape. 
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Quality

From the 2000s, HBO redefined 
what “quality” series were, and 
had a great influence on 
productions by other channels,
 
The arrival of Mad Men (from 2007)  
and Breaking Bad (2008-2013) from  
rival channels coincided with a period  
of decline for HBO. Today though,  
it has risen again, aided by its first heroic 
fantasy series, the Game of Thrones,  

In around fifteen years, HBO has  
helped in a decisive way to “legitimise” 
television series as quality cultural 
products, and even as works of art. It is 
no coinicidence that the quality has  
risen as an answer to the growth in  
telereality shows televison. The HBO 
model has been replicated in France 
through Canel Plus.

HBO have raised the bar so much that 
we are in a golden period for televison  
programmes. 

The innovators

HBO has commissioned some 
of the most groundbreaking 
programmes in televison history.
  
Prior to 1999’s debut of HBO’s most  
notable series, The Sopranos, no cable  
drama had ever been nominated for a 
Best Drama Series Emmy. That changed 
with the show’s first season: it racked 
up 16 nominations in all. The Sopranos 
(above) essentially invented the idea 
of modern prestige television: semi-
serialised, devoted to nuanced and 
ambiguous fleshing out of characters, 
and deftly experimenting with form and 
narrative.

At the time of its broadcast, Sex and the 
City (left) was one of the most  
groundbreaking shows of all time.  
The six-season series about the  
professional, romantic, and social lives of 
four 30-something women in New York 
broke new ground, featuring candid and 
explicit openness about their sex lives.

There will never be another show quite 
like David Simon’s The Wire (above).  
Its social realism analyses all aspects of 
society from street-level drug dealers to  
politicians and everything in between. 
It is often considered THE most 
acclaimed show ever made.

The Game of Thrones show needed an epic 
budget and HBO has to be commended 
for supporting a show that would be  
considered impossible by most networks - 
not just because of the money needed,  
but the show is aimed at a very niche  
audience. Game of Thrones  continues to 
compel and shock like no other show 
currently on TV. 

More recently, HBO commissioned  
The Night Of.  This mini-series was the 
summer’s most talked about drama in 
the United States, provoking internet  
debate and conspiracy theories. In  
contrast, Big Little Lies, was a series about 
a group of rich, competitive Monterey 
moms. What began as a series about  
female caricatures evolved into a  
poignant tale of survival from effects  
of domestic male violence.


