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and behaviours that impact on all
of us. For business growth, ideas
need to be shared but by combining
expertise, a partnership can become
more specialised and successful.

Design and brand specialists
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engage is about ideas, the influences

The application process
In line with the scheme’s aim and structure,
the application process is competence based.
You are therefore expected to demonstrate
your occupational competency by means of:
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• Written case studies to evidence
knowledge and experience in building
conservation
• A face to face professional discussion
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FOOD & FITNESS

FACT V
FICTION

CONTACT US TODAY
TO GET STARTED!

• Showing a commitment to a code of
professional conduct
You are required to renew your
certification at five year intervals.
This involves a re-assessment process,
including a review of professional
development activity.
A small annual subscription fee is also
payable.

Pull the plug on emails, talk to colleagues and ease stress

Ok put my best
intelligent face on.
No emails? He’s lost
the plot!

Call our Education team on

The Chartered Institute of Building
1 Arlington Square, Downshire Way,
Bracknell, Berkshire, RG12 1WA
United Kingdom

Or email us at

t: +44 (0)1344 630700
e: reception@ciob.org.uk
w: www.ciob.org

+44 (0)1344 630799

educationadmin@ciob.org.uk

Registered charity in England
and Wales - 280795, Scotland SC041725. VAT No. 492 0644 43

CIOB Building
Conservation
Certification
Scheme
Establishing industry wide standards
in building conservation

Silver

Thursday 22nd September, Aviva Stadium, Dublin 4

1 WILMOT COTTAGES
PARK ROAD, BANSTEAD, SURREY SM7 3DH
T: +44 (0) 1737 356 751

E: lottrarebooks@btinternet.com

W: www.lottrarebooks.com

ILLUSTRATED BOOKS • ORIGINAL PRINTS • FINE ART

Get in touch to see how our ideas can
help your ideas come to life.
Forbes Low

“ I have always found Forbes to be hugely creative,
intuitive and professional in equally generous
measures. He is always patient and attentive and
has an uncanny knack of providing the perfect
solution to every challenge thrown at him.”
BY APPOINTMENT ONLY

Peter Gilbert, Business Development Consultant

engage with us by calling: +44 20 3008 7840
engage with us by emailing: forbes@forbesdesign.co.uk
engage with us by viewing our work at: www.forbesdesign.co.uk
engage with us by watching our vlogs at: www.forbesdesign.co.uk/expertise
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Silence
speaks
In 2016, an American
NFL footballer sparked a
national debate by sitting
down during the national
anthem.
The consequences and the
impact of this gesture,
from the condemnation
from the President, NFL
owners and social media
has been profound.
This issue of engage
briefly looks at the
courage of GQ magazine’s
‘Man of the Year’,
Colin Kaepernick.

The silent gesture

Not the first

Nike

Colin Kaepernick is now (and may
forever be) known for a simple,
silent gesture.

Protests by athletes or nonathletes at sporting events have
been going on long before the
current NFL debate.

Recently, Nike used Kaepernick
to promote a new campaign,
featuring the slogan: “Believe in
something. Even if it means
sacrificing everything. Just do it.”

He is the American quarterback who
knelt for the national anthem before
National Football League games last
year as a protest against social injustice,
especially the deaths of AfricanAmericans at the hands of police.
Almost immediately, many of the
complex real-world issues of the times police violence, presidential politics and
the foment of racial clashes that continue
to boil over in places like Charlottesville,
-- all flushed through the filter of
Kaepernick’s gesture.
Time magazine put him on the cover,
kneeling next to the words
“The Perilous Fight.”
Attempts to explain who Kaepernick is,
and how and why he became either a
traitor or a hero, tend to devolve into
partisan politics and emotional debates
ranging from patriotic rituals to racial
inequities. What he did do was brave
and at a substantial cost to him.

Muhammad Ali was the most famous
sportsperson of his generation.
‘The Greatest’ refused to fight in the
Vietnam War in 1966.

The price to pay
The kneel
On September 1, 2016, Kaepernick
opted to kneel during the U.S.
national anthem rather than sit as
he did in their previous games.
He explained his decision to switch was
an attempt to show more respect to
former and current U.S. military
members.
“I am not going to stand up to show pride
in a flag for a country that oppresses
black people and people of colour.
To me, this is bigger than football and it
would be selfish on my part to look the
other way. There are bodies in the street
and people getting paid leave and getting
away with murder”. “[the American flag]
represents what it’s supposed to
represent”.
“Maybe he should find a country that
works better for him,” said Donald
Trump. Trump also extended his vitriol
to owners of teams: “Wouldn’t you love
to see one of these NFL owners - when
somebody disrespects our flag - to say,
‘Get that son of a bitch off the field right
now. Out. He’s fired. He’s fired!’”

In 2014, the death of Eric Garner
following questionable police behaviour,
led to NBA superstars bringing the
matter to mainstream attention once
more, wearing shirts emblazoned with
“I Can’t Breathe” during warm-ups for
matches.

Kaepernick soon became highly
polarising as numerous people
took public stances either
supporting or maligning
his actions; in many cases this
polarization correlates with
racial divisions.

Tommie Smith and John Carlos won
gold and bronze in the 200m in Mexico
City in 1968. While they stood proudly
atop the podium, Smith and Carlos
raised a black-gloved fist for the duration
of The Star Spangled Banner.

An NFL fan poll was taken at the
beginning of the 2016 season and voted
him the most disliked player; the poll
was polarised, with 37% of Caucasians
disliking him “a lot”, and 42% of
African-Americans liking him “a lot.

The protest is forever remembered as a
political promotion of the “Black Power’
movement. The two men were met by
widespread boos from the crowd as they
left the track, and the International
Olympic Committee expelled them
from the Games.

Since his stance, Kaepernick has not
been hired by any teams. Suspicions that
teams were blacklisting him were
confirmed when a report detailed that
roughly 70% of NFL teams are unwilling
to sign him not because they didn’t
believe he could play, but as punishment
for expressing his political beliefs.
Fulfilling a “million-dollar” pledge he
made during the heat of the anthem flap
last September, he has donated $100,000
every month. The beneficiaries are
usually small, relatively unknown and
surprised.

Nike sales surge 31% in days after the ad
was unveiled. Again, President Trump
launched an attack, saying “I think it’s a
terrible message that [Nike] are sending
and the purpose of them doing it....
I think it’s a terrible message and a
message that shouldn’t be sent.”
While it has stoked fire on both sides of
the partisan camps, some businesses feel
it is taking marketing one step further.
“While taking a stand can be unpopular
with some, doing nothing is no longer
an option,” the Levi’s chief executive,
Chip Bergh, wrote. “Business has a
critical role to play and a moral
obligation to do something.”

